Bylaws of the College of Dental Surgeons of British Columbia

PART 12– $'9(57,6,1*$1'PROMOTIONAL ACTIVITIES
Application
12.01 Reference to the words “dentist” or “dentists” in this bylaw applies to:
(a)

dentists,

(b)

all forms of business arrangements through which dentists practise,
including, but not limited to, dental corporations.

12.02 This bylaw, modified as necessary, applies to dental therapists and certified dental
assistants to the extent that they may engage in advertising and promotional
activities.
Interpretation
12.03 Advertising and promotional activities are any activities aimed at attracting
patients or promoting treatments.
12.04 Advertising and promotional activities include all methods and materials, in
whatever form or format, through which dentists communicate, represent,
promote, market, or otherwise advertise themselves or the services they provide, to
other dentists, patients, or the public.
12.05 This bylaw applies whether a dentist engages in advertising and promotional
activities directly or if others do so on their behalf.
General parameters for advertising and promotional activities
12.06 Subject to this bylaw, dentists are permitted to advertise and promote themselves
and the dental services they provide.
12.07 Dentists must not engage in, authorize, or condone advertising and promotional
activities that are:
(a)

false,

(b)

misleading or materially inaccurate,

(c)

unverifiable,

(d)

likely to create unrealistic expectations about treatment or appeal to fears
about dental treatment,
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(e)

contrary to the best interests of the public, including, but not limited to,
activities which may
(i)

induce patients to ask for or receive services not in their best
interest, or

(ii)

demean the dignity and integrity of the profession.

Qualifications, continuing dental education, titles and designations
12.08 When a dentist is named or referenced in advertising and promotional materials
that reference must include the name of the dentist, immediately followed by
whether the dentist is a general dentist or a certified specialist, along with the
name of the certified specialty.
12.09 When a dentist refers in advertising and promotional materials to their university
degrees, dental-related titles, designations, certificates, certifications, associations,
registrations, honours, memberships, diplomas, or any other dental-related
references derived from or conferred through either their continuing education
activities or granted, conferred, or awarded through any other means, such
reference must:
(a)

be made in unabbreviated form, and

(b)

include the:
(i)

year granted, conferred, or awarded,

(ii)

jurisdiction in which granted, conferred, or awarded, and

(iii)

name of the granting institution or organization.

Reference to specialty
12.10 Dentists are permitted to list the services they provide so long as they do not refer
to or describe:
(a)

themselves in such a way as to infer or imply that they are a certified
specialist or that their practice is specialized or limited to a particular area
of specialization unless
(i)

they are registered with the college as a certified specialist, or

(ii)

their registration with the college requires them to do so,
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in which case the certified specialty in which they are registered or to
which they are limited, as the case may be, must be clearly identified.
(b)

a dental procedure, a treatment, or an area of practice in such a way as to
infer or imply that it is a specialty unless it is a specialty recognized by the
college.

Inducements
12.11 Dentists may not advertise free or discounted goods or services, or participate in
rewards programs aimed at promoting a particular treatment.
(a)

This bylaw does not apply to pro bono services, or services provided to
low income patients who would not otherwise have access to care.

Office names and information
12.12 The public and patients must at all times know their dentist, the owner(s) of the
dental office or practice and those who derive income from the dental office or
practice. To this end:
(a)

references to a dental office or practice, whatsoever business form that
office or practice takes, must clearly identify each of the owners plus the
name of each dentist providing dental services, or deriving income at or
through that office or practice
(i)

(b)

identification of owners and practitioners must be made as
stipulated in bylaw 12.08.

the front entryway of any location in which dental services are provided
must prominently display the name and whether the dentist is a general
dentist or specialist, along with the certified specialty, for each dentist
practising at that location.

Trade names
12.13 A dentist must not, in connection with the practice of dentistry, use any trade name
or designation or any distinguishing name for any premises in which the dentist
carries on the practice of dentistry or in advertising and promotional materials,
other than:
(a)

the names of the dentists practising there,

(b)

the name of a dental corporation which has been approved under these
bylaws, or

(c)

a trade name that does not otherwise contravene this bylaw.
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